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Marketing Information Systems support marketing
management in strategic, control and operational decision-
making. A Marketing Information System has four main
components: Internal Reporting System, Marketing Research
Systems, Intelligence Systems and Marketing Models. An
organization should have an Internal Reporting System that
allows it to gather information on its daily operations in order
to find out customers patterns to pinpoint their wants,
preferences and behavior. Marketing Intelligence implies
regularly collecting information so as to get to know what is
going on in the economic and business environment. It can be
used within the scope of ethics and legality to know consumers
thinking and perception about the company and its products
or services. Marketing Models help in interpreting information
to support decision making but caution is needed so as to
avoid overestimation or underestimation in forecasting that
can lead to bad decisions. Mathematical figures should not...

R EAD O NLINER EAD O NLINE
[ 7.12 MB  ][  7.12 MB  ]

R eviewsR eviews

This composed book is excellent. This really is for all who statte that there had not been a worth reading through. Your
life period will probably be change as soon as you total looking over this ebook.
-- Cheya nne B a r r ows-- Cheya nne B a r r ows

The book is fantastic and great. I have go through and i also am certain that i will planning to read through once
more once more down the road. Its been printed in an exceedingly simple way and is particularly simply a er i
finished reading through this publication through which really changed me, change the way i think.
-- Ha nk Powlowski-- Ha nk Powlowski
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